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(2) 

試験開始の指示があるまで、問題冊子および解答用紙には手を触れないこと。

問題は2-11ベージに記載されている。試験中に問題冊子の印刷不鮮明、ページの洛丁・乱丁および解

答用紙の汚損等に気付いた場合は、手を挙げて監督具に知らせること。

解答はすべてHBの黒鉛筆またはHBのシャープベンシルで記入すること。

マーク解笞用紙記入上の注意

印刷されている受験番号が、自分の受験香号と一致していることを確認したうえで、氏名欄に氏名を

記入すること。

マーク欄にははっきりとマークすること。また、訂正する場合は、消しゴムで丁寧に、消し残しがな

いようによく消すこと。

マークする時・＂ tい〇悪い C)悪い----------{i:~:1::~-~-:::~一----------マークを消す時〇良い〇悪いこ）悪い
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(3) 

記述解答用紙記入上の注意

(1) 記迩解答用紙の所定欄 (2カ所）に、氏名および受験香号を正確にT寧に記入するこ と。

(2) 所定欄以外に受験番号・氏名を記入した解答用紙は採点の対象外となる場合がある。

受験番号の記入にあたっては、次の数字見本にしたがい、読みやすいよう に、正確に丁寧に記入する

こと。

(4) 

数字見 本 こ□□3141516171819

6. 

｀
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受験番号は右詰めで記入し、余白が生じる場合でも受験香号の前に「O」を記入しないこと。

（例） 3825香⇒巳□喜［［〗
解答はすべて所定の解答櫂に記入すること。 所定櫛以外に何かを記入した解答用紙は採点の対象外と な

る場合があるc

試験終了の指示が出たら、す ぐに解答をやめ、筆記用具を匿き解答用紙を哀返しにすることc

いかなる場合でも、解答用紙は必ず提出すること。
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l 次の会話文を読み，下記の設問に答えよ。

A guest is checking out of a hotel at the front desk. 

Guest: Good morning. I'd like to check out. 

Manager: Good morning, Madam. I hope you had a good night's sleep. There is no additional fee, so 

here is your receipt. ( 1)  Is there anything I can help you with before you continue 

your journey? 

Guest: Actually, could you arrange transport to the airport for me? I have a flight that leaves in 

about two and a half hours. 

Manager: Certainly. You can take our free airport shuttle service. The next shuttle is leaving in fifteen 

minutes, and the ride to the airport should only take about half an hour. How does that 

sound? 

Guest: 2
 

) I'll just wait in the lounge area then. 

M皿 ager: In that case, while you wait, could you possibly answer a few simple questions for us? We're 

carrying out a customer satisfaction survey. 

Guest: I'll do my best to answer them. ( 3 

Manager: Great,!.. ~- Were you, on the whole, satisfied with your stay? 
1イ）

Guest: Oh yes, for sure. I was very impressed. 

Manager: Could you tell us what you especially liked about our hotel? 

Guest: Your staff has been so helpful. It was my first time in France, and as I can't speak French, 

I was completely lost. I had a train map on my smartphone, but L C:()11}dn't make head. or 
（口）

tail of it. Your staff gave me step-by-step instructions on how to get to all of my 

appointments. 

Manager: I'm glad to hear that we could be of help. Is there anything that we could improve on? 

Guest: Well... I understand this is central Paris and the hotel is four stars, but... 

Manager: Madam, we welcome any comments and suggestions_. ~
Vヽl

Guest: In that case... I will be quite frank. I think 250 euros a night might be a bit pricey for a 

room with no breakfast. 

Manager: ( 4)  Thank you for the suggestion. 

Guest: No problem. 

Manager: Oh, I think everyone's boarding the bus now. Well, Madam, thank you again for staying with 

us. If there's anything we can help you with in planning your future travels, please 

A 】anytime.

(Original text) 

設問 1. 空所(1)-(4)を埋めるのにもっとも適当なも のを (a)-(h)からそれぞれ一つ選び，マーク解答用紙の所

定欄にマークせよ c ただし，各選択肢は一度しか使えない。

(a) Beats me. 

(b) Fire away. 

(c) I'm not available. 

(d) I see your point. 

(e) Let's get together soon. 

(f) That works for me. 

(g) We are really into it. 

(h) You are all set. 
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設問 2. 下線部（イ）～（ハ）の意味にもっとも近いものを (a)~(d)からそれぞれ一つ選び，マーク解答用紙の所定欄

にマークせよ。

（イ） (a) Let's cut it short 

(C) Let's make things better 

（口） (a) I couldn't find it 

(C) I couldn't take it 

(Iヽ） (a) Be direct 

(C) Make things sound bigger 

(b) Let's go to a suitable place 

(d) Let's start immediately 

(b) I couldn't have it translated 

(<l) I couldn't understand it 

(b) Include all the details 

(d) Speak politely 

設問 3．空所【Alを埋めるために， 〔 〕の中の語を適切に並べ替えて，記述解答用紙の所定欄に害け。ただし， ［ 〕

の中には不要な語が二つ含まれている。

〔attempt/ contact / do / feel / hesitate / not / to / us〕

11 次の英文を読み，下記の設問に答えよ。

Bilingualism and multilingualism are actually more common than you might think. In fact, it has 

been estimated that there are fewer monolingual speakers in the world than bilinguals and multilinguals. 

Although in many countries most inhabitants share just one language (for example, Germany and 

Japan), other countries have several official languages. Switzerland, for example, has about the same 

population as New York City (about eight million people), and yet it has four official languages: German, 

French, Italian, and Romansh. Throughout large parts of Africa, Arabic, Swahili, French, and English are 

often known and used by individuals who speak a different, indigenous language in their home than 
(1 1 

they do in the marketplace. So bilingualism and multilingualism are pervasive worldwide. And with 

regard to cognitive abilities, the research on those who possess more than one language paints an 

encouraging picture. 

For one thing, bilinguals outperform monolinguals on tests of selective attention and multitasking. 

Selective attention can be measured by what is called the "Stroop Test" in which individuals look at a 

list of color names written in different colors. The task is to name the colors that words are printed in, 

rather than say the word itself. Because we read automatically, it can be difficult to ignore the word 

"blue," and report that it is printed in green. Bilinguals perform better on the Stroop Test, as well as 

other measures of selective attention. 

They also are better at multitasking. One explanation of this ( ) is that speakers of two 

anguages are continually inhibiting one of their languages, and this process of inhibition 竺巴竿 general

cognitive benefits to other activities. In fact, bilingual individuals outperform their monolingual 

counterparts on a variety of cognitive measures, such as performing concept-formation tasks, following 

complex instructions, and switching to new instructions. For the ( ii ) of completeness, it should 

be noted that the advantages of being bilingual are not universal across all cognitive domains. Bilingual 

individuals have been shown to have smaller vocabularies and to take longer in retrieving words from 

memory when compared to monolinguals. In the long run, however, the cognitive and linguistic 

advantages of being bilingual far outweigh these. two issues. 
（イ）

If the benefits of being bilingual spill over to other aspects of cognition, then we would expect to see 

a lower incidence of Alzheimer's disease in bilinguals than in monolinguals, or ( iii ) a later onset 

of Alzheimer's for bilinguals. In fact, there is evidence to support this claim. The psychologist Ellen 

Bialystok and her colleagues obtained the histories of 184 individuals who had made use of a memory 

clinic in Toronto. For those who showed signs of dementia, the monolinguals in the sample had an 

average age at time of onset of 71.4 years. The bilinguals, ( iv ), received their diagnosis at 75.5 

years, on average. In a study of this sort, a difference of four years is highly significant, and could not 
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be explained by other systematic differences between the two groups. For example, the monolinguals 

reported, on average, a year and a half more schooling than their bilingual counterparts, so the effect 

was clearly not due to formal education. 

A separate study, conducted in India, found strikingly similar results: bilingual patients developed 

symptoms of dementia 4.5 years later than monolinguals, even after other potential factors, such as 

gender and occupation, were controlled for. In addition, researchers have reported other positive effects of 

bilingualism for cognitive abilities in later life, even when the person acquired the language in adulthood. 

Crucially, Bialystok suggested that the positive benefits of being bilingual only really accrued to those 

who used both languages all the time. 

But as encouraging as these kinds of studies are, they still have not established exactly how or why 

differences between bilinguals and monolinguals exist. Because these studies looked back at the histories 

of people who were already bilingual, the results can only say that a difference between the two groups 

was found, but not why that difference occurred. Further research is needed to determine what caused 

the differences in age of onset between the two groups. 

Other studies of successful aging suggest that being connected to one's community and having plenty 

of social interaction is also important in forestalling the onset of dementia. Once again, however, the 

results are far less clear than the popular media might lead you to believe. ［ あ］ Sowe can't 

really say whether being socially active prevents the onset of dementia, or if people who don't have 

dementia are more likely to be socially active. 

(Adapted from THE MIT PRESS READER, July 18, 2019) 

注 forestalling=preventing or obstructing 

設問 1. 次の1.~5.について，本文の内容に合うものはマーク解答用紙のTの欄に，合わないものは Fの欄にマーク

せよ。

1. The number of people who speak only one language is less than the number of people who 

speak multiple languages. 

2. In the Stroop Test, participants were asked to say the name of the color used for the word 

written in text. 

3. According to a study conducted by Bialystok and her colleagues, bilinguals tend to show signs 

of dementia earlier than monolinguals. 

4. In the study of Bialystok and her colleagues, the monolingual group had a longer formal 

education than the bilingual group. 

5. Bialystok and her colleagues have identified the exact factors affecting the difference in the 

average onset age of dementia between the monolingual and bHingual groups. 

設問 2. 空所(i)-(iv)を埋めるのにもっとも適当なものを (a)-(d)からそれぞれ一つ選び， マーク解答用紙の所

定欄にマークせよ。

(i) (a) option (b) 

(ii) (a) conflict (b) 

(iii) (a) at fault (b) 

(iv) (a) above all (b) 

pitfall 

consequence 

at least 

as a result 

(C) skepticism 

(C) denial 

(C) to postpone 

(c) in contrast 

(d) superiority 

(d) sake 

(d) to predict 

(d) si similarly 

設問 3. -・ド線部(1)~(2)の意味にも っとも近いものを (a)-(cl)からそれぞれ一つ選び． マーク解答用紙の所定欄

にマークせよ。

(1) (a) a) artificial 

(2) (a) changes 

(b) native 

(b) gives 

(c) second 

(c) prefers 

-4― 

(d) unfamiliar 

(d) restricts 



設問 4. 空所［あ］を埋めるために， 〔 〕内の語をすべて適切に使用して記述解答用紙の所定欄の英文を完成させなさ

し、

〔almost,counterparts, healthier, lead, lives, social, their, who〕

設問 5. 下線部（イ）の内容にもっとも近いものを (a)~(d)から一つ選び，マーク解答用紙の所定欄にマークせよ。

(a) Bilinguals have smaller vocabularies and take more time to recall words than monolinguals. 

(b) Bilinguals have difficulty in alternating and sustaining attention on tasks. 

(c) Monolinguals have lower abilities in selective attention and multitasking than bilinguals. 

(d) Monolinguals have cognitive and linguistic disadvantages. 

設問 6. 本文のタイトルと して もっとも適当なも のを (a)~ ( d ) から一つ選び．マー ク解答用紙の所定欄にマー クせ

ょ。

(a) Can Learning a Foreign Language Prevent Dementia? 

(b) Disadvantages of Learning a Foreign Language 

(c) Does Speaking Two Languages Increase the Risk of Alzheimer's Disease? 

(d) The Decrease in Foreign Language Ability in Alzheimer's Patients 

111 次の英文を読み．下記の設問に答えよ。

※この問題は、著作権の関係により掲載ができません。
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※この問題は、著作権の関係により掲載ができません。

(Adapted from cnn.com, May 15, 2012) 

設問 1. 次の1・ ~5．について，本文の内容に合うものはマーク解答用紙のTの欄に．合わないものは Fの欄にマー ク

せよ。

1. Over the last 30 years, both fertility rates and the proportion of childless women have 

remained constant in the United States. 

2. Some European countries have adapted their policies, trying to slow down the decline in the 

birthrate. 

3. In Germany, mothers can receive a large proportion of their income while they stay at home 

with their child whereas fathers cannot. 

4. According to the author, policies in Germany have the effect of promoting unequal gender roles 

in society. 

5. Looking at situations in European countries tells us that the more women there are in work, 

the lower the birthrate is for that country. 

設問 2．下線部(1)~(3)の意味にもっとも近いものを (a)~(d)からそれぞれ一つ選び，マーク解答用紙の所定欄

にマークせよ。

(1) (a) limits (b) modifies (C) satisfies (d) strengthens 

(2) (a) amusmg (b) disastrous (C) impractical (d) informative 

(3) (a) encouragement (b) insurance (C) prevention (d) solution 

設問 3. 空所（イ）～（二）を埋めるのに もっとも適当なものを(a)-(d)からそれぞれ一つ選び，マーク解答用紙の所

定欄にマークせよ。

（イ） (a) acceptance (b) attachment (C) resistance (d) solidarity 

（口） (a) at stake (b) on sale 

(C) under security (d) within reach 

(/ ¥) (a) Otherwise (h) Similarly (C) Still (d) Thus 

（二） (a) accomplishing (b) en.1．oym． g (C) foregoing (d) reclaiming 

設問 4.空所［あ】を埋めるために，〔 〕の中の語を適切に並べ替えて記述解答用紙の所定欄に書け。

〔be/ birthrate / is / keep / needed / the I to / what〕

設問 5.空所[A]を埋めるのにもっ とも適当なもの(a)-(d)から一つ選び，マー ク解答用紙の所定欄にマークせよ。

(a) New policies need to be developed so that mothers do not need to resume working. 

(b) To avoid further decline in birthrate, more policies like that of Germany's need to be 

implemented. 

(c) What's keeping woman from having children is the fear of not being able to get a college 

education. 

(d) Women do not want policies that serve only to support mothers in their family life. 

ー 6



IV 次の英文を読み，下記の設問に答えよ。

Firms are increasingly investing in how they protect consumer data and give consumers more control 

of their data, but this type of data privacy performance requires a delicate balance. The higher the 

performance of a firm on data privacy, the more it might be giving away opportunities to monetize the 

data it has collected. The lower the performance of a firm on data privacy, the more susceptible the firm 

is to risk from multiple harms (e.g., reputation scandals, litigation penalties). When it comes to data 

privacy, firms lose out if they tip too far in one direction or the other. So, what should leaders do? 

To answer this question we examined how financial markets evaluate firms'data privacy 

performance. We measured firm's market valuation using the ratio of market value of assets over the 

book value of the assets. Higher values imply better competitive position, and higher future growth 

potential. 

We found that the relationship between data privacy performance and firm's market valuation is 

more complicated than the conventional wisdom of "the more the better" suggests. Instead, the 

relationship takes the form of an inverted U-shape; the higher firms perform on data privacy, the more 

they are valued by financial markets, but only up to an optimal turning point, above which improving 

performance actually hurts firms'market valuation. 

A -

In general, an inverted U-shaped relationship between two attributes suggests that two 

countervailing forces (or competing views) are in play. ( i ，印ven the consumer-privacy 

(1) 
paradox -according to which consumers claim that they care about privacy, although their actual 

behavior shows that they don't -outperforming most other companies (i.e., the "crowd") on data privacy, 

might be interpreted by financial markets as managerial malpractice.・ For example, one recent study has 

shown that shoppers, with other conditions remaining the same, equally patronize a store that requests 
. f more personal information relative to an identical store that does not. (ii ) this view, 

implementing a stringent data privacy policy places unnecessary constraints on firms'capabilities to 

innovate and capitalize on digital technology, thereby leading to reduced profitability, and perhaps less 

benefits to consumers. Consider Netflix, for example. How would financial markets interpret a decision to 

cut down on the amount of consumer data the company is collecting to deliver its customized viewing 

experience? 

On the other hand, the ever-growing collection and use of personal data -with consumers not 

knowing what, when, and who collected their personal data -increases their perception of vulnerability 

and potential for harm. In response, a pro-privacy social movement is on the rise, urging people to stop 

giving away their valuable data for free, and pressuring firms to do more, beyond merely ( iii 

regulations. By swaying public opinion, the pro-privacy social movement can inflict reputational damages 

to firms. Consider, for example, the Open Markets Institute -an organization close to policymakers and 

the House of Representatives'antitrust subcommittee -and its recent call for taking action against firms 

eroding data privacy. Again, ignoring such public opinion pressures and the so-called "privacy actives" 

implies an important risk to firms. 

Interestingly, the majority of U.S.-based, publicly traded firms are earning -in our research -an 

optimal data privacy performance score, indicating that they are successfully balancing consumers'privacy 

demands and shareholder's financial demands. We don't conclude that this means that they are 

necessarily making good decisions about data, but (iv)  that they are making similar decisions. 

As a result, companies that deviate from the norm are punished by either consumers or shareholders. 

~'firms with a data privacy performance score close to other firms'enjoy a higher 
{2) 

market valuation (ceteris paribus), compared to firms that deviate from the crowd, and are thereby 

following a suboptimal strategy. 

The caveat here is that the optimal data privacy performance score depends on which of the two 

---7 - -



competing views prevails at a certain point in time. Stated differently, the optimal score~- or where the 

"crowd" is -is not stationary, but ( v ). Leaders must therefore be alert and adapt their firm's 

data privacy performance by continuously monitoring the dominance of each competing view in a society. 

(Adapted from Harvard Business Review, August 26, 2020) 

注 ceterisparibus = with other conditions remaining the same ※ページ下部に出典を追記しております。

設問 1. 次の1.～ 3．について，本文の内容に合 うものを(a)-(d)からそれぞれ一つ選び，マーク解答用紙の所定欄

にマークせよ。

1. The conventional wisdom of data privacy performance is that 

(a) firms with higher performance on customers'data privacy are likely to be at higher risk 

in their market valuation. 

(b) firms with higher performance on customers'data privacy tend to have higher market 

valuation. 

(c) if firms have higher performance on customers'data privacy, their profitability tends to 

get lowered. 

(d) there is no relationship between the performance on customers'data privacy and firms' 

market values. 

2. The authors suggest that 

(a) firms need to listen to consumers'privacy demands because consumers'actual behavior 

shows that they care about their privacy. 

(b) it is better for leaders to keep watch on the supremacy of each competing view in a 

society and adapt their firms'data privacy performance. 

(c) more collection and use of personal data increases consumers'perception of the company's 

responsibility. 

(cl) outperforming most other companies on data privacy is not a good strategy, but delivering 

performance which is much worse than others is the safest strategy for a company's 

market value. 

3. The two competing views described in the passage mean that 

(a) deviating from the "crowd" can increase the trust of consumers or shareholders, but it 

decreases the firm's profitability. 

(b) firms with a higher data privacy performance score have higher market valuation, but 

they often deviate from the "crowd". 

(c) having a strict data privacy policy tends to reduce firms'profitability, but collecting 

unnecessary personal data increases consumers'suspicion of vulnerability. 

(d) having more constraints on data p1'ivacy policy appears to increase firms'profitability, but 

collecting less personal data decreases benefits to consumers. 

設問 2. 下線部(1)~(2)の意味にもっとも近いも のを(a)~(d)からそれぞれ一つ選ぴ．マーク解答用紙の所定欄

にマークせ よ。

(1) (a) balance 

(2) (a) In addition 

(c) In hindsight 

(b) consensus (c) contradiction (d) policy 

(h) I n conclusion 

(d) In other words 

※Web公開にあたり、著作権者の要請により出典追記しております。
Excerpted and reprinted with permission from "How to Optimize Your Company's 
Approach to Data PrivaOf"by Pavlos A Vlachos, Panagiotis Avramidis, and Nikolaos G 
Panagopoulos. Aug 26, 2020, hbr.org 
Copyright 2020 by Harvard Business Publishing; all rights reserved. 
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設問 3. 空所(i)~(v) に埋めるのにも っと も適当なものを ( a )~( d ) からそれぞれ•一つ選び，マーク解答用紙の所

定欄にマークせよ。

(i) (a) For all that (b) Just in case 

(C) Nevertheless (d) On the one hand 

(ii) (a) According to (b) Compared with 

(C) Contrary to (cl) Irrespective of 

(iii) (a) breaking from (b) complying with (C) demanding for (d) making up 

(iv) (a) despite (b) instead (C) provided (d) without 

(V) (a) dynamic (h) predictable (C) remote (d) systematic 

設問 4. 空所【A]に入れるのに もっ とも適当な小見出 しを (a)~(d)から一つ選び，マーク解答用紙の所定欄にマ

ークせよ。

(a) The Competing Views Behind This Complex Relationship 

(b) The Conventional Wisdom and Optimal Choice for Financial Markets 

(c) The Differences in Optimal Data Privacy Performance Between Firms 

(d) The Ways to Stand Out from the "Crowd" in Data Protection 

V 次の英文を読み，下記の設問に答えよ。

※この問題は、著作権の関係により掲載ができません。

--9--



※この問題は、著作権の関係により掲載ができません。

lose people." 

(Adapted from The Guardian, March 13, 2020) 

注 instigated=started 

設問 1. 次の1.-4.について本文の内容にも っとも 合うものを (a)-(d)からそれぞれ一つ選び．マーク解答用紙

の所定欄にマークせよ。

1. According to studies of behavioral science, 

(a) people have to be monitored to impose strict quarantines. 

(b) people need to be educated to implement effective quarantines. 

(c) people stick to quarantines because of human nature. 

(d) people tend to lose their motivation to be in quarantine over a period of time. 

2. When the government devised their new measures to fight against the coronavirus, they did 

NOT consider 

(a) boredom. (b) fatigue. (c) loneliness. (d) stress. 

3. For a quarantine to be successful, 

(a) it has to be of a fixed duration and people must take part in decision-making. 

(b) it should be as short as possible and people must be made aware of the reason for it. 

(c) the length cannot be changed and people must abide by the government decision. 

(d) the length needs to be flexible and people must be kept posted of any change. 

4. According to Michie, 

(a) equality is important to create a sense of involvement in the public. 

(h) the most effective system is the government calling the shots for the country. 

(c) there are many people who are worried but not changing their behavior much. 

(d) you can expect proper behavior from people who are demoralized. 

--10 



設問 2 ．空所(1 )~( 4) を埋めるのにもっとも適当なものを ( a )-( d ) からそれぞれ一つ選び， マーク解答用紙の所

定欄にマークせよ。

(1) (a) greater (b) marginal 

(2) (a) recommend 

(C) recommending 

(3) (a) clarity and certainty 

(C) persuasion and willingness 

(4) (a) Though (b) Unless 

(C) 

(b) 

(d) 

(b) 

(d) 

(C) 

meagre 

recommended 

to recommend 

(d) more costly 

flexibility and enforcement 

transparency and aspiration 

When (d) While 

設問 3. 下線部(1)-(3)の意味にもっとも近いものを(a)-(d)からそれぞれ一つ選び，マーク解答用紙の所定欄

にマークせよ。

(1) (a) broadcasting (b) publication (C) recognition (d) spreading 

(2) (a) the public behaving calmly (b) the public convinced of the outcome 

(C) the public having mixed feelings (d) the public welcoming the challenge 

(3) (a) be exaggerating (b) be including 

(C) be overseeing (d) be transcending 

設問 4.下線部（イ）の内容にも っとも近いものを (a)-(d)から一つ選び，マーク解答用紙の所定欄にマークせよ 3

(a) how concerned people are and how much they need to sacrifice 

(b) how long a quarantine will be and how much people will benefit from it 

(c) how many people are concerned and how many people are not 

(d) how much freedom the public will have and how much the government will intervene 

〔以下余白〕
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| 受万：千：百 :+； 

験←—-胃！

／ 
（注惹） ・ 所定欄以外に受験番号• 氏

名を記人してはならない。
記人した解答用紙は採、点の
対象外 となる場合がある 99

・受験番号 ・氏名は左右の
両欄に記人すること 99

・解答はすべてlIBの黒鉛
筆またはHBのシャープペ
ンシルで所定の解答欄に記
入すること<;

く2021R03151116〉

9□□ 
氏

名

（注意） ・所定棚以外に受験番号 ・氏
名を記人してはならないc

記人した解答用紙は採点の
対象外となる楊合がある c

r I 

央 五
口

1111
口

（この欄には解答を弁かないこ と）

設問 3. 3. 
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設問 4.
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definition, 

設問 4.
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