
Abstract 

  

This study is an initial attempt to investigate the interrelationship between 

culture, communication, and social media in Japan, and how people use social media 

differently compared to Western societies. The first topic dealt with is culture. 

Referring to theories by Geert Hofstede and Edward T. Hall, this paper sought to 

outline psychological and social factors that may influence people in their use of 

social media.  

One of the “high-context communication” factors is “collectivism.” “Group 

identity,” or the spirit of wa or harmony, is a variation on the same theme. It was 

established during the sakoku years of isolationist policy. The Japanese language 

contains quite a few words that can be clarified by Hall’s concept of “proxemics.” 

One of them, Ma, is worth studying for comparative research. With regards to 

“communication,” “Writing,” as opposed to oral communication, has played an 

important role in Japan, especially in poetry, diary or letter writing for the common 

people as well as the elite. This writing tradition is still recognized in people’s use of 

social media, especially blogs.  

The thesis then examines social media in the Internet age of mass self-

communication. “Mass self-communication” is a new type of communication method 

evolved from “mass communication,” and gives people a chance to freely interact 

with audiences across the globe. Social media is an essential tool for mass self-

communication. The second chapter introduces several globally popular social media 

sites – Facebook, Twitter, and Instagram to name a few – and social media sites used 

mostly in Japan. In addition, the thesis argues both the benefits and risks of social 

media through case studies.  



The third chapter deals with Japanese cultural tendencies when people use 

social media, illustrating scenes from popular social media sites. Twitter, a worldwide 

micro-blogging site, portrays a “sense of togetherness,” while the Japanese writing 

culture is recognized in blogging platforms such as Ameba. Moreover, there is a 

contrasting use of emoticons as visual representations between Japanese and Western 

culture.  

Finally, the survey conducted for this paper reveals present-day statistics on 

how Japanese people utilize social media and a comparison with Western people. The 

results conclude the fact that although some people still maintain the traditional 

Japanese culture even in today’s social media, many are being influenced by the 

media and resorting to global sites rather than Japanese ones. These days many 

Japanese people use social media to interact with others rather than sharing their daily 

life in a diary format.  

In conclusion, the thesis makes a statement that culture does in fact have an 

influence in how people use social media, however a change can be seen within 

Japanese traditional culture affecting social media use as well. Many people find 

maintaining connection with others the foremost priority in the Internet society. This 

thesis hopes to give an insight on ways people can get in reach with others through 

social media, whether it is for personal or business purposes.  

 


