
Approach to Sustainability : How to promote fair trade in Japan

Fair trade is a trading system which was proposed to support the poor farmers

in developing countries to become economically independent. This trading system is

important for its economic support towards the poor farmers by practicing advanced

payment as well as paying fixed price without getting influenced by the world market’s

prices of commodities. These few decades, the idea of fair trade has been spread

especially in the European countries along with the fair trade labelling. Labelling of fair

trade products was started in order to standardize the meaning of fair trade. Fairtrade

Labelling Organization was established to build a global standard so that the consumers

can recognize the label wherever they travel and purchase the product with trust.

From these points, my standing point is that fair trade is most effective method

to not only help the poor producers in developing countries out of poverty but also

provide sustainability for their livings. Fair trade offers job as well as knowledge of

technology to progress in their work. Also, fair trade organization offers education to the

children so that they have a future. Moreover, women are treated equal as men and their

situation is treated well by making them work at their house in the daytime. The best

part of the fair trade system is that the relationship between the producers and buyers

are healthy. This is because fair trade organizations have the faith to respect the

producers to create a fair partnership. Every information is shared in details so that there

is no loss for both of them.

Yet, in Japan, the degree of recognition towards fair trade is practically low.

Therefore, in order to promote fair trade in Japan, there are three categories pointed out;

example of European countries, education and campaigning. Firstly, from the

devastating difference of the degree of recognition, Japan should acknowledge the

strategy of European countries.

Secondly, from the devastating difference of the degree of recognition, Japan

should acknowledge the strategy of European countries. Campaigning fair trade with a

great impact such as expanding the world shop and be recognized from well known

brand is necessary for the promotion of fair trade in Japan. Due to the variety of the

situation of consumers whether they are familiar with fair trade or not, it can be difficult



to apply these strategies for every consumer. However, understanding the situation of

these different consumers can solve the incompatibility. Moreover, since the charity

image of fair trade causes a negative impression, it should switch to offering a new

lifestyle for the people so that the consumers can possess a positive impression towards

fair trade.

Thirdly, from capitalism was discussed because this economic system is one of

the reasons that the poverty issue exists. As is discussed in Farewell to Growth written

by Serge Latouche(2010), to run a virtuous cycle of de-growth, 8R (1. Revaluer, 2.

Reconceptuliser, 3. Restructurer, 4. Redistribuer, 5. Relocaliser, 6. Reduire, 7. Reutiliser,

8. Recycler) can be reliable (2010:170). If the idea of de-growth works successfully, the

peaceful world in an equal way will arrive in the near future.


