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China’s global imprint on the media and technology industries has grown dramatically since the start
of the millennium from Chinese capital in Hollywood to Huawei’s digital infrastructure to data-
gathering on TikTok. At the same time, investments through the Belt and Road Initiative have
ensured China’s central role in port and supply chain management for Al. In this talk I argue that
China’s growth as a global player in the media and technology industries has been both through
efforts by the Chinese government to support the development of domestic firms as they expand
globally and by the way democratic countries around the world respond to financial incentives from
Chinese partners. Using cases from Hollywood studios, global apps and device markets, and global
ports, I argue that the first step in attending to China’s global growth is robust reforms in technology
governance in domestic governance and international organizations outside of China.

Aynne Kokas is the C.K. Yen Professor at the Miller Center and a professor of media studies at the University of
Virginia. Kokas’ research examines Sino-U.S. media and technology relations.

Her award-winning book Trafficking Data: How China is Winning the Battle /()/ /)z'Uilul Sovereignty (Oxford
University Press, October 2022) (Japanese translation: 7 o« = A% HPIBHEERERGER - ISP AZAR, 2024, [
TIA xR LT T FUANTHEED LD KR OEKES] Elzli%"x(fé‘%ﬁf’élﬂjﬁﬁ) argues that exploitative

2 Silicon Valley data governance practices help China build infrastructures for global control. Her award-winning
first book Hollywood Made in China (University of California Press, 2017) argues that Chinese investment and

regulations have transformed the U.S. commercial media industry, most prominently in the case of media conglomerates’
leverage of global commercial brands.
Kokas is a life member of the Council on Foreign Relations, and a fellow in the National Committee on United States-China
Relations’ Public Intellectuals Program. She has received fellowships from the Library of Congress, National Endowment for
the Humanities, Mellon Foundation, Social Science Research Council, Woodrow Wilson Center for International Scholars,
Japan’s Abe Fellowship, and other international organizations. Her writing and commentary have appeared globally in more
than 50 countries and 15 languages. In the United States, her research and writing appear regularly in media outlets including
CNBC, NPR’s Marketplace, The Washington Post, and Wired. She has testified before the Senate Finance Committee, House
Foreign Affairs Committee, and the U.S. International Trade Commission.

Sponsor: Research Group on Contemporary Chinese Independent Film, Waseda University
Co-Sponsors:
NTT Data Institute of Management Consulting, Inc.
Research Institute for Automobile and Parts Industries, Waseda University
Waseda Institute of Asia-Pacific Studies (WIAPS), Waseda University


https://www.waseda.jp/fire/gsaps/en/access
https://global.oup.com/academic/product/trafficking-data-9780197620502?cc=ca&lang=en&
https://bookplus.nikkei.com/atcl/catalog/24/02/08/01261/
https://bookplus.nikkei.com/atcl/catalog/24/02/08/01261/
https://www.amazon.com/gp/product/B01ND01DMU/ref=dbs_a_def_rwt_bibl_vppi_i0

