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Expertise: Hospitality Management; Destination Marketing and Management,
Technology and Innovation Management; Collaboration Strategies; Digital and Social

Media Strategies

William C. Peeper Preeminent Chair Professorship in Destination Marketing

Dr. Youcheng Wang is the William C. Peeper Preeminent Chair Professor in
destination marketing at the Rosen College of Hospitality Management at University of
Central Florida. He is also an elected fellow of the International Academy for the Study
of Tourism. His research and consulting interest focuses on hospitality marketing and
management, destination marketing and management, customer relationship
management, collaborative strategies, and technology management. He is the author of
four books and more than 150 scientific publications. He is the co-editor of Journal of
Destination Marketing & Management and serve on the Editorial Board of multiple
international academic journals in the domain of hospitality and tourism marketing and
management. He is a frequent speaker at international conferences and industry

forums.
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Professor Ikegami received Doctor of Business Administration from Hitotsubashi
University in 2015. After working for Boston Consulting Group (BCG) Tokyo office,
he joined MARS Japan. While he is working for Softbank EC Holdings as a Director of
New Business Development, he also served as BOD of several subsidiaries. He also
worked for Nissay Capital Co. Ltd., before joining Waseda Business School. His
research interest includes corporate strategy, global management, new business
development and global leadership. He is a member of international committee of
JAIBS (Japan Academy of International Business Studies). He is also an outside
company auditor of Toyo INK SC Holdings.

Professor Ikegami is in charge of various global executive programs, which includes
joint sessions with IMD (Swiss), Wharton (US), NUS (Singapore), HEC (France), JBS
University of Cambridge (UK) and others.

Academic Degrees:

D.B.A., Hitotsubashi University (Japan) 2015

M.B.A., Judge Business School, University of Cambridge (UK), 1999



M.A., University of Sheffield (UK), 1992
M.A., University of Kent at Canterbury (UK), 1991
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