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Contemporary Strategic Management / Managing Human Resources/ Accounting, Economics and Society / Consumer Behavior Research
International Corporate Strategy / The World's Corporations in a Globalized Society / Study of Insurance from a Global Perspective
Study of International Trade Risk Management / Empirical Study of Policy Evaluation / Economic and Business History: Global Perspectives

Contemporary Strategic Management (=L> a3z €£3)

W %27 —~ Research Theme

This zemi introduces students to tools useful for developing business strategy in a modern world
characterized by climate change, rapidly advancing technologies, and pandemic diseases, among other
challenges. In this zemi we will learn about using agent-based computational simulation models and
statistical models to understand how business strategies fit into the contexts in which they are
deployed. Models allow the strategist to identify the critical elements of the system in which
businesses act and understand how those elements influence each other.

B EENAR Activities
Zemi meetings will focus primarily on group discussion of readings as well as working through code writing and model analysis together.
Working closely in a small group enables students to develop technical skills related to modeling and analysis while

also refining their communication skills to clearly express their ideas and reasoning.

Managing Human Resources (fmx £x +3)

B % 7T —< Research Theme
Our research group examines how organizations can effectively manage their workforces -

encompassing employees, managers, and executives - to achieve strategic objectives We adopt a global
perspective, examining diverse management practices such as recruitment, selection, and
compensation, implemented across different national contexts.

B JEENAR Activities
Our activities are designed to strike a balance between research and practical application. Students will develop the ability to: (1) read
and critically analyze academic research articles, (2) apply research insights to real-world organizational management practices, and (3)
conduct research to address their own business-related questions. Some activities are designed to enhance students’ ability to articulate
their ideas clearly and effectively in both presentations and research papers.

Accounting, Economics and Society (x X% +FE +3)

B %7 —~ Research Theme
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Consumer Behavior Research (754 £a—y +3)

M #3275 —~ Research Theme

This seminar focuses on statistical research methods and their application in marketing. Students
build on their existing marketing knowledge to understand and interpret the results of recent
marketing research published in international journals. The topics covered include international
marketing, environmental marketing, sensory marketing, and digital marketing.

B EEIRNEA Activities
Students apply their research skills by analyzing marketing data and designing research projects, both individually and in groups. Using
English, they present creative ideas, share insights, and discuss opinions. These activities aim to develop strategic solutions to current
marketing problems through a combination of established knowledge, creativity, and data-driven evidence, preparing students to
communicate their conclusions effectively in an international context.
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International Corporate Strategy (z k<> ¥z z/v— +£3)

M %7 —~ Research Theme

Operating in the global economy means not only taking advantage of new markets and innovations,
but also having to managing multiple cultures, geopolitical tensions, and technological disruptions. In
this zemi we focus on how multinational enterprise effectively deal with these opportunities and
challenges. Topics covered include market entry strategies, global strategy, global management,
cross-cultural management, and non-market strategies.

B EHAA Activities
The zemi offers a mix of practical and theoretical activities, including case-study discussions, online simulations, company-collaborations,
and original research. The zemi places heavy emphasis on group work, creativity, and presentations, often under time-pressure. Come
prepared to work and learn!

The World's Corporations in a Globalized Society (i BE— +3)
B 37— Research Theme H
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Study of Insurance from a Global Perspective (shit &5 +3)

B R T —~ Research Theme
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Study of International Trade Risk Management (£ £%& +3)

M T —~ Research Theme
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Empirical Study of Policy Evaluation (£ &% +=

B %7 —~ Research Theme
The primary aim of this seminar is to facilitate students in enhancing their decision-making
proficiencies. Empirical investigations endeavor to infer a causal conclusion regarding the research
inquiry by utilizing data obtained through observations or experiments.

B JEEIAR Activities
This seminar focuses on developing evidence-based policy evaluation skills. Through empirical research
using observational and experimental data, students learn methods to properly analyze causal relationships in policy effects. Activities

include studying fundamental econometrics and improving data analysis skills using statistical software such as Stata. After mastering
these basic research methods, students develop and present their own research projects in areas of personal interest, such as healthcare
systems, educational institutions, or financial regulations. Throughout the seminar, students acquire evidence-based policy evaluation
methods and develop empirical analysis skills essential for their future careers or graduate studies.

Economic and Business History: Global Perspectives (&# #iEz +3

M %27 —~ Research Theme
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Greetings from Sungkyunkwan University:
Your world is already much bigger than you think

I hope you are all enjoying your GMP journey! It was such a pleasure welcoming
you to Sungkyunkwan University (SKKU) in September 2025. Your energy, curiosi-
ty, and thoughtful conversations left a strong impression on all of us.

We are already looking forward to meeting you again at the Waseda-SKKU-HKUST
(Hong Kong University of Science and Technology) symposium next year, hosted by
Waseda. I'm sure it will be another meaningful opportunity for all of us to learn

from one another and continue building a strong global community.
Chae Inyoung £k I hope you carry the same openness and excitement as you continue your GMP life.

Associate Professor, The friendships you build, the challenges you take on, and the perspectives you gain

Sungkyunkwan will stay with you for a long time. Keep exploring, keep asking questions, and keep
University

pushing yourself forward — your world is already much bigger than you think.
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