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Becoming a business leader who contributes to the global society
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Contemporary Strategic Management / Accounting, Economics and Society / Consumer Behavior Research
International Corporate Strategy / The World's Corporations in a Globalized Society / Study of Insurance from a Global Perspective
Empirical Study of Policy Evaluation / Economic and Business History: Global Perspectives

Contemporary Strategic Management (=L> a3z €£3)

M %27 —~ Research Theme

This zemi introduces students to tools useful for developing business strategy in a modern world
characterized by climate change, rapidly advancing technologies, and pandemic diseases, among other
challenges. In this zemi we will learn about using agent-based computational simulation models and
statistical models to understand how business strategies fit into the contexts in which they are
deployed. Models allow the strategist to identify the critical elements of the system in which
businesses act and understand how those elements influence each other. We will also introduce
evolutionary and complex systems science perspectives useful for understanding business issues and
making strategic decisions in a complex world.

B EBAA Activities

Zemi meetings will focus primarily on group discussion of readings as well as working through code writing and model analysis together.
Working closely in a small group enables students to develop technical skills related to modeling and analysis while also refining their
communication skills to clearly express their ideas and reasoning.

Accounting, Economics and Society (x X% FE +3)

M #3257 —~ Research Theme
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Consumer Behavior Research (754 ra—y +£3)

B %7 —~ Research Theme

This seminar focuses on statistical research methods and their application in marketing. Students
build on their existing marketing knowledge to understand and interpret the results of recent
marketing research published in international journals. The topics covered include international
marketing, environmental marketing, sensory marketing, and digital marketing.

B EEIREA Activities

Students apply their research skills by analyzing marketing data and designing research projects, both individually and in groups. Using
English, they present creative ideas, share insights, and discuss opinions. These activities aim to develop strategic solutions to current
marketing problems through a combination of established knowledge, creativity, and data-driven evidence, preparing students to
communicate their conclusions effectively in an international context.

International Corporate Strategy (k= Yz z/5— £3)

M #3275 —~ Research Theme

Operating in the global economy means not only taking advantage of new markets and innovations,
but also having to managing multiple cultures, geopolitical tensions, and technological disruptions. In
this zemi we focus on how multinational enterprise effectively deal with these opportunities and
challenges. Topics covered include market entry strategies, global strategy, global management,
cross-cultural management, and non-market strategies.

B JEENAR Activities
The zemi offers a mix of practical and theoretical activities, including case-study discussions, online simulations, company-collaborations,
and original research. The zemi places heavy emphasis on group work, creativity, and presentations, often under time-pressure. Come

prepared to work and learn!
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The World's Corporations in a Globalized Society (izH =— +3)

W %27 —~ Research Theme
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Study of Insurance from a Global Perspective (shiti ¥ £3)

M #3275 —~ Research Theme
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Empirical Study of Policy Evaluation (£ & +3)

B %7 —~ Research Theme

The primary aim of this seminar is to facilitate students in enhancing their decision-making
proficiencies. Empirical investigations endeavor to infer a causal conclusion regarding the research
inquiry by utilizing data obtained through observations or experiments.

B JEENAR Activities

This seminar focuses on developing evidence-based policy evaluation skills. Through empirical research
using observational and experimental data, students learn methods to properly analyze causal relationships in policy effects. Activities
include studying fundamental econometrics and improving data analysis skills using statistical software such as Stata. After mastering
these basic research methods, students develop and present their own research projects in areas of personal interest, such as healthcare
systems, educational institutions, or financial regulations. Throughout the seminar, students acquire evidence-based policy evaluation
methods and develop empirical analysis skills essential for their future careers or graduate studies.

Economic and Business History: Global Perspectives (%&# iz +3)

M #3257 —~ Research Theme
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History of Experience] (LI FUHOE) £W) 7 7Y AV % =T F YA MIBLELREZIZOWTO
LA HY [N ] L LR THAZDOEESTHEIIZEZTVWET,

GMPIZEEAILESTUHOED—D2TH B LB VT T, BXADZOM L UniqueZs BB Z RAE
RBEZEIZES>TAMELT, ZLTHAANELTHICZVEERR D ZHIIOT6N LT L2
TwEd,

ZL T, HOOF&43ERLUHOEZ ¥ 2 TPurpose (#t X2 BIFBH OFEESR) M TH 5
PHARET LI ETHSICA TR EOMEFITHIT LD DL BT 5,

GMPDOESADHIEITHEATHNE T CAGKERIRNTHF v AL|RATH S ICHE SN
LTLAMBLUNMEDSRELIETHEE I,

Happiness&Managementih &ttt (a7 7—L) KRIHE
JTIL T4 - A X{EFERTT (Credit Suisse Asset Management) th&tt
GRUBS 7ty b - vxIXVMEARH) v %=V - T4LIX—

Meet your better selves in GMP

Hi everyone, wish all of you are enjoying your GMP life right now! I find a little
amazing to give my words here as a GMP alumni. It has been only a half year but I
feel I've already started missing everything in GMP. Nothing to teach you as an
alumni but just want all of you know that all the skills you learned and all the people
you met here will be the most luxurious things in your life! Please don't hesitate to
ask questions, to face failure, to improve and to move on!

Be brave to meet your better selves!
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