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Contemporary Strategic Management / Accounting, Economics and Society / Consumer Behavior Research

The World's Corporations in a Globalized Society / Study of Insurance from a Global Perspective / Empirical Study of Policy Evaluation

International Corporate Strategy / Economic and Business History: Global Perspectives

Contemporary Strategic Management (=L> vazn £3)

This zemi is for students interested in understanding challenges and opportunities of

conducting business in a world characterized by major challenges such as climate change,

rapidly advancing technologies, and pandemic diseases among others. The complexity of the #&

modern world means that managers work under conditions of continuous change in the [a=

context in which business is conducted. To address these challenges, managers must be able

to identify and apply relevant knowledge from across different business areas and even other

academic disciplines. This zemi introduces students to approaches and methods for doing so. Students will learn to identify and
address important issues that determine the success of business strategy. We will study contemporary research and learn
modern analytical approaches including statistical techniques and the use of computational simulation methods.

Accounting, Economics and Society (xx% +€ £3)
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Consumer Behavior Research (754 va—r £3)

In this seminar course, students learn about statistical research methods and their application in marketing. Combined with a
substantive knowledge of marketing acquired in related marketing courses, they use this methodological knowledge to
understand the results of recent marketing research published in international scientific journals, to analyze and gain strategic
insights from marketing data, and to design and conduct marketing research projects

individually and in groups. Using English as the medium of instruction, they present and

discuss their own creative ideas, analytical insights, and opinions. The marketing topics

studied cover a range of issues in areas such as international marketing, environmental

marketing, sensory marketing, viral marketing, and digital marketing. These seminar

activities enable students to approach and solve current marketing problems through a

combination of established knowledge, creativity, and data-based evidence and to discuss their

conclusions with an international audience.

The World's Corporations in a Globalized Society (i@ #2— +3)
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Study of Insurance from a Global Perspective (st %5 £3)
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Empirical Study of Policy Evaluation (= = +3)

The primary objective of this seminar is to assist students in strengthening their decision-making abilities. Using data
acquired through observations or experiments, empirical studies attempt to draw a causal conclusion about the research
question. This seminar focuses mostly on quantitative analysis, thus students will learn

econometrics and how to utilize statistical packages such as Stata to derive legitimate

causal findings. After gaining a foundational grasp of empirical research, students will

present their own research ideas, which may belong to any field, such as the

healthcare system, education system, or financial laws. Upon completion of the seminar,

students are expected to be able to examine the impact of policies using an

evidence-based methodology; this core ability would be particularly valuable for future

careers or graduate study.

International Corporate Strategy (xk=> vz z/v— £3)

During the spring semester zemi students engaged in an online simulation that challenged them to enter and manage
multiple foreign markets. Students were tasked with selecting appropriate foreign markets for entry, deciding on how
to adapt their products to target different customer segments, adapt their marketing strategies for local cultural
differences, and manage production and distribution. For the fall semester the

research has focused on studying market re-entry strategies (how do companies

come back to failed markets?) and sustainability strategies (how can global companies ke

be competitive while at the same time ensuring their operations combat global

warming?). To investigate these questions, students have read academic articles, §

identified theoretical frameworks, collected data, and presented case study analysis.

Economic and Business History: Global Perspectives (%# fz £3)
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