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Tutorial English *!
SEIRVERH D720 DAcademic Reading 2, {F D728 DAcademic Listening *2,
Reading. Listening. Writing. Speaking. Presentation. Negotiation.
Grammar. Media English
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Accounting: Financial Literacy for All 1

Accounting is often left as a matter of accounting profession because of its misconception that it requires labori-
ous training and procedures for a trivial role of mere "presentation” of economic reality. Unlike such impression of
unproblematic accounting, we will demonstrate that accounting actively shapes our business and socio-economies.

Business History 1

This course will deal with the history of business practices, focusing on their economic, social, and cultural back-
grounds. From the Smithian "Invisible Hand", passing by the Chandlerian "Visible Hand", we try to forecast the
new stage of "Vanishing Hand" from historical perspectives with descriptive approach. The lecture consists of
framework overviews as well as industrial case studies. Special attention is paid to the comparison of business
practices by countries, especially Japan.

Financial Management 1

This course introduces basic knowledge of finance, which is crucial for doing business and managing companies.
We all know that the main goal of business is to “make profits.” Then, the questions are “How do we measure
profits?” : “How much profit should a company make from its business?” : “How much returns do banks and
shareholders expect in return for providing funds?" "How can a company hedge its future business risks?": "What
methods are available for corporate risk financing?" This course answers these questions.

Strategy, Policy, and Planning 1

This course provides an introduction to the main theories and frameworks used for understanding the strategic
management process of organizations. The strategic management process is defined as the full set of commit-
ments, decisions, and actions required for a firm to achieve competitive advantage. In order to successfully engage
in these activities managers must be able to effectively analyze the external environment in which the firm com-
petes and identify key resources and capabilities that can be leveraged to create a competitive advantage.

International Consumer Behavior 1

Consumer behavior is the study of a consumer's perception, learning, emotion, attitude, purchase intent, purchase
behavior, post-purchase use, and post-use disposal regarding products and services. In order to explain these var-
ious processes, this course introduces theories from the disciplines of psychology, economics, marketing, and com-
munication studies. It also discusses how firms strategically can respond to consumer behavior in order to build
stronger customer relationships and perform more successfully.

International Strategies and Organization 1

This course focuses on the various strategies employed by multinational enterprise (MNESs) and the organization-
al structures and processes necessary to achieve these strategies. The first ten sessions of the course address
four important questions for multinational enterprise: 1) WHY should (or shouldn't!) firms internationalize; 2)
WHERE should firms expand to; 3) HOW should firms enter markets; 4) WHAT should firms do in these mar-
kets? The final sessions of the course will integrate these questions into a broader focus on the strategies and
organization of the MNE.

Econometrics for Public Policy 1

This course is an introductory econometrics course that mainly covers linear regression models. Econometrics is
a tool that identifies the causal relationships between variables, which is indispensable to conducting reliable
policy evaluation. The use of econometrics is not limited to economics but is also widely used in political science,
sociology, education, and other social sciences. Thus, this course is suitable for those who are interested in quanti-
tative analysis in social sciences.

Organizational Behavior 1

This is a case-based course. Each week we discuss a case that describes the challenges an organization/man-
ager/employee encounters regarding the management of people and/or organizations.
After completing this course, students will be able to:

1. Analyze the situation using the information provided in the case and communicate recommendations to resolve
the situation.

2. Integrate different perspectives (held by the participants in this course) to come up with a solution that is
better than your original reaction.



Contemporary Strategic Management (=L> vazn £3)

This zemi is for students interested in understanding challenges and opportunities of
conducting business in a world characterized by major challenges such as climate change,
rapidly advancing technologies, and pandemic diseases among others. The complexity of the
modern world means that managers work under conditions of continuous change in the
context in which business is conducted. To address these challenges, managers must be able
to identify and apply relevant knowledge from across different business areas and even other

Global Management Program

Study of Insurance from a Global Perspective (st #5 +3)
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academic disciplines. This zemi introduces students to approaches and methods for doing so. Students will learn to identify and

address important issues that determine the success of business strategy. We will study contemporary research and learn
modern analytical approaches including statistical techniques and the use of computational simulation methods.

Accounting, Economics and Society (xx* +€ £3)
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Consumer Behavior Research (75>4 ra—» £3)

In this seminar course, the students learn about statistics-based research methods and their
application in marketing. In combination with a substantive knowledge of marketing acquired
in related marketing courses, they use this methodological knowledge to understand the
results of the latest marketing research published in international scientific journals, to
analyze and gain strategic insights from marketing data, and to design and carry out
marketing research projects individually and in groups. Using English as the medium of
instruction, they present and discuss their own creative ideas, their analytical insights, and
their opinions. The marketing topics investigated cover an array of issues in areas such as
international marketing, environmental marketing, sensory marketing, viral marketing, and
digital marketing. These seminar activities enable the students to approach and resolve
current marketing problems through a combination of established knowledge, creativity, and
data-based evidence and to discuss their conclusions with an international audience.

The World's Corporations in a Globalized Society (i@ #2— +3)
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Empirical Study of Policy Evaluation (2 = +3)

The primary objective of this seminar is to assist students in strengthening their decision-making
abilities. Using data acquired through observations or experiments, empirical studies attempt to
draw a causal conclusion about the research question. This seminar focuses mostly on quantitative
analysis, thus students will learn econometrics and how to utilize statistical packages such as Stata

ﬁﬂ: I W RS p ﬁﬁ ge $li = to derive legitimate causal findings. After gaining a foundational grasp of empirical research,
j—LA ﬁ jTJ = students will present their own research ideas, which may
belong to any field, such as the healthcare system,
] education system, or financial laws. Upon completion of the
Contemporary Strateglc Management seminar, students are expected to be able to examine the
Accounting, Economics and Society impact of policies using an evidence-based methodology:
Consumer Behavior Research this core ability would be particularly valuable for future
g careers or graduate study.
International Corporate Strategy

The World's Corporations in a Globalized Society
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Empirical Study of Policy Evaluation

; . ’ ’ During the spring semester zemi students engaged in an online simulation that
Economic and Business History: Global Perspectives

challenged them to enter and manage multiple foreign markets. Students were
tasked with selecting appropriate foreign markets for entry, deciding on how to
adapt their products to target different customer segments, adapt their marketing
strategies for local cultural differences, and manage production and distribution. For
the fall semester the research has focused on studying market re-entry strategies
(how do companies come back to failed markets?) and sustainability strategies (how
can global companies be competitive while at the same time ensuring their
operations combat global warming?). To investigate these questions, students have
read academic articles, identified theoretical frameworks, collected data, and
presented case study analysis.

Economic and Business History: Global Perspectives (&% fnz £3)
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