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International Corporate Strategy （国際企業戦略） 

EDMAN Jesper Carl Goeran  

 

This zemi focuses on the strategy, structure, and activities of multinational firms. 

We examine issues related to foreign market entry (Which markets should 

companies enter? What entry modes should they use?), international strategy 

(How do companies coordinate their operations and activities in different 

countries?), and global challenges (What roles can firms play in dealing with 

climate change and inequality?). Using group projects, simulations, student-led 

presentations, and guest lectures, the zemi’s goal is to prepare students for careers 

in multinational companies, dealing with some of the major challenges and 

opportunities of the global economy.  

 

 

Consumer Behavior Research（消費者行動研究） 

Bjoern FRANK 

 

International firms conduct marketing research to gain an understanding of 

consumers’ needs in domestic and overseas markets in order to sell their products 

more successfully and satisfy their customers. Marketing research consists of the 

definition of marketing-related research problems in theoretical models, the 

development of measurement tools (e.g., survey, experiment, or secondary data 

source), the collection of data from consumers or firms, and the analysis of these 

data through statistical methods. In this seminar, students first learn to understand 

and use marketing research methods. Building on these abilities and a basic 

knowledge of marketing and consumer behavior, students then learn to understand research articles, to 

discuss research ideas, and to conduct research in marketing domains such as customer relationship 

management, international marketing, product development, and social/environmental marketing. This 

seminar aims to prepare students for a career or graduate studies in marketing, product development, or 

corporate social responsibility. 

 

 

 

 



Empirical Study of Policy Evaluation（政策評価の実証研究） 

FU Rong 

 

The focus of this seminar is to evaluate the impacts of public policies based on the 

evidence from empirical estimations. Students are free to select their policies of 

interest, including but not limited to policies related to health insurance, pension, 

public subsidy, monetary and/or fiscal regulations. In this seminar, students will 

first decide their research topics through group discussions. Meanwhile, students 

are supposed to learn basic empirical strategies for the follow-up estimations. The 

learning process will be separated into several steps, from studying textbooks to 

reading and discussing research articles. Students then are expected to collect data 

for their topics and to conduct estimations together with their peers. This seminar aims to prepare students 

with a standard approach to evidence-based evaluation, which would be beneficial to their careers and/or 

graduate studies.  

 

 

 

The World's Corporations in a Globalized Society（グローバル化の中の世界企業） 

HIROTA Shinichi 

 

In this zemi, students will learn about the world’s corporations in today's 

globalized society. More specifically, we will study the following topics: What 

is the goal of a corporation? What corporate governance mechanisms do they 

have? How do companies choose their actions, strategies, and financial 

policies? What about corporate performance in terms of profitability, growth, 

sustainability, stability, and stakeholders’ welfare? By making international 

comparisons of these issues, we will examine whether each country has its 

corporate characteristics, even in a globalized world. We will also examine 

whether such characteristics stem from the institutional environments of each country, such as politics, law, 

economy, culture, religion, etc. Then we may explain the similarities and differences among companies in 

different countries from these institutional factors. The zemi is based on student presentations and 

discussions. We will also have inter-seminars with Keio University and Hitotsubashi University 

(conducted in Japanese). In addition, we will have multiple online sessions with overseas (e.g. China, 

Taiwan, Korea, Singapore) universities (conducted in English). I hope that the zemi students will gain 

knowledge of world politics, law, economy, culture, religion, etc., and develop an eye for contemporary 

business in the world.  

 

 



GMP Zemi: Contemporary Strategic Management（現代の戦略経営） 

Joel MALEN 

 

This zemi is for students interested in learning how to develop effective 

business strategies in a world characterized by rapidly advancing technologies, 

climate change and pandemic diseases among other challenges. The 

complexity of the modern world means that managers work under conditions 

of continuous change in the internal and external business environment. To 

address these challenges, managers must be able to identify and apply relevant 

knowledge from across different business areas and even other academic 

disciplines. This zemi introduces students to approaches and methods for 

doing so. Students will learn to identify and address important issues that 

determine the success of business strategy. We will study contemporary research and learn modern 

analytical approaches including statistical techniques and computational simulation methods. We pay 

particular attention to the complex context of environmental sustainability, although student learning is 

applied across strategic management issues. Students will develop their skills by identifying contemporary 

business challenges they find important or interesting and conducting their own research into those issues 

in order to develop their ideas further.  

 

 

 

Study of Insurance from a global perspective（保険研究：グローバルな視点から） 

Satoshi NAKAIDE 

 

This seminar focuses on the study of principles of insurance and risk 

management, insurance market, insurance business strategy, insurance products 

and insurance law. Insurance system being both local and international, 

comparison of different systems among various countries would reveal the 

diversity of insurance systems and the heterogeneity of cultures in different 

countries. The curriculum will be based on student presentations and discussions 

including the presentation at the Tokyo Students Insurance Presentation 

Assembly (in Japanese), discussions with foreign universities students (in 

English), lectures from guest speakers and discussions afterwards (in Japanese 

or in English). Group work plays a great role in this seminar. Thus, we expect enthusiastic participation 

from all students. Through these activities, participants will certainly improve their logical thinking and 

presentation ability, which are both necessary for global business. This seminar does not require any pre-

requisite knowledge. However, a wide interest in business and society would be needed for any participant. 

 



Accounting, Economics and Society (アカウンティングと経済・社会) 

Tomo SUZUKI 

 

Do you think, the role of Accounting is simply to reflect realities? Is Toyota’s 

Profit, 2 trillion yen, real; if so in what sense; and is it good? What about Japan’s 

5 trillion-yen GDP? In our Zemi, we think, Account+ing actually helps 

designing and constructing realities, be that business, institutional or social, 

rather than simply reflecting them. For example, just “One Additional Line” of 

Profit and Loss account radically transformed India’s economy (☚ Google it!). 

Instead of memorizing double-entry bookkeeping and financial ratios to mis-

conceptualize realities, we should critically consider how we can proactively 

account for realities that we care for. Drawing mainly upon case studies of 

Applied Institutional Mechanism Design and Social Constructivist Accounting Research, you, as a leader 

of the next generation, will be equipped with capacity to design, disclose and manage the organization that 

you may lead in the future. Your project and dissertation can either be academic or pragmatic. The 

instructor is known to be highly flexible in terms of the choice of themes and methods, as well as being 

friendly and caring for students. Check out his University Homepage for details. 

 

 

 

Economic and Business History: global perspectives（経済と経営の歴史：グローバルな視点から） 

Kazuhiko YAGO 

This zemi course deals with history of economy and business from global 

perspectives. Students learn how to handle the archival records of 

international institutions and/or global firms, how to frame their questions and 

replies on history, and how to apply their historical knowledge. Our zemi 

course consists of following activities, on and off campus. 1) Basic readings 

and discussion on the subject (e.g. Development and Growth targeting by the 

OECD). 2) Advanced archival studies (e.g. OECD archives in Diplomatic 

Archives of the Ministry of Foreign Affairs of Japan). 3) Participate in a 

certain international project activity on the subject (e.g. OECD Student 

Ambassador Programme). You are required to read numbers and records in history, but no particular 

technical knowledge is necessary: we historians are the generalists. Only thing I ask the students to do in 

this zemi is to “enjoy”: just feel free to read history, jump in to the international forum, and enjoy tackling 

the global issues in front of you. 

 

 


